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The advent of new media and internet technologies has transformed the marketing paradigm from 

physical offerings to the virtual marketplace and has shifted attention from one-way communication to 

interactive and real-time relationships.  

This special issue invites conceptual, empirical and methodological papers on the emerging changes in 

marketing and advertising theories, strategies and practices stimulated by the Internet and information 

technology applications, and their implications for associated processes, products and services. 

Contributions that deal with related social, political, cultural and economic issues as well as emerging 

issues of interest to marketing academics and practitioners are especially welcome.  

The issue will carry revised and substantially extended versions of selected papers presented at the 

International Conference on Contemporary Marketing Issues (ICCMI) 2012, but we also strongly 

encourage researchers unable to participate in the conference to submit papers for this call. 

Subject Coverage 

Suitable topics include but are not limited to:  

 Advertising in a multi-channel marketing environment  

 Multi-channel CRM  

 Customer behaviour and internet buying  

 Customer insight and the internet  

 Social media strategy or planning  

 Digital marketing strategy or planning  

 Internet word of mouth  

 Facebook advertising  

 Political advertising  

 Internet review sites  

 Advertising in mobile phone applications  

 Branding through mobile phone applications 

Notes for Prospective Authors 

http://www.inderscience.com/jhome.php?jcode=ijima


Submitted papers should not have been previously published nor be currently under consideration for 

publication elsewhere. (N.B. Conference papers may only be submitted if the paper was not originally 

copyrighted and if it has been completely re-written). 

All papers are refereed through a peer review process. A guide for authors, sample copies and other 

relevant information for submitting papers are available on the Author Guidelines page. 

Important Dates 

Submission of papers: 15 March, 2013 (extended) 

Notification of acceptance: 31 May, 2013 

Editors and Notes 

All papers must be submitted online. To submit a paper, please go to Online Submissions of Papers. 

If you experience any problems submitting your paper online, please contact 

submissions@inderscience.com, describing the exact problem you experience. Please include in your 

submission the title of the Special Issue, the title of the Journal and the names of the Guest Editors 

If you have any queries, please contact the Guest Editors: 

Dr. Emmanuella Plakoyiannaki: emplak@econ.auth.gr 

Dr. Stavros Kalafatis: kalafatis@kingston.ac.uk 
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